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Semantic Data Driven Approach for Merchandizing 
Optimization

Traveler Journey

Product Recommender: We propose 5 Research Questions to answer!

Product Recommender in Travel Domain

Objective:
Research novel methods to develop 

a knowledge-aware product 
recommender system in the travel 

domain by leveraging external data

Location Embeddings for Next Trip Recommendation 𝟑

 𝟑 Amine Dadoun, Raphael Troncy, Olivier Ratier, Riccardo Petitti. 2019. Location Embeddings for Next Trip Recommendation

Objective: Help Travelers find their next trip.
Methodology: Deep Knowledge Factorization Machines.

Objective: Avoid users’ spam in email marketing campaigns by optimizing the targeted audience.
Methodology: Reinforcement Learning.
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